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Nature Positive
Strategy with Digital

3 steps of Nature Positive Transformation
HEL T SRR

Business Y Anaipisoltheriio Transforming Procurement ¥ Reshape the industry by taki
I aLEAR process ¥ Implementing ‘advantage of the high productivity.
Developing strategies. ¥ Formulation of mid- Nature Positive Programs  and low sk brought about by
for nature posttive term environmental ¥ Implementing Circular transformation. Gain industry.
plan up t0 2030 Economy leadership and grow.

+
¥ Collecting supply chain
s ¥ Salving problems with ¥ Leveraging dgital o connece
T, ¥ Estimating value chain wit ds
Digital burdens for each business, formation ¥ Automating X and business
Digt o i product, and service ¥ Setting up a digital £56 communites with Al
), M,i",'ﬂ:,""“" Lieg Assessing risks and dashboard ¥ Realizing green and smart
Z ‘opportunities and setting ¥’ Consideration of ajoint digital cities.
2 strategic ramework twin platiorm by ares
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5.Design Cartfication,
Gireularity

Branding by Nature.
anges in sourcing with data-driven value chain

1.Collect time-series spatial data on Data lake
2.Match raw materials and products using Al

3. Provides information tailored to the user

forecasting by increasing resolution and predictive accuracy
by s, therely the resouion of fture predictions
(quality evel, resolution, sustainability)
Environmentsl dta (yearmesh provider)
2 i Praaa. (uners e MRV e
Product & Services (MRY, where. Time, lot,who?]
Enterprise level (year, (In/Out/Risk/Opp))
: it ion Base
jital Platform : Nature Positive Solution
.',’.iimn.m, Transparent, Explainable data disclosure
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An example: Nature Positive Tourism and Resort

Customer needs = wonderful nature + sustainability

A Nature Positive fund (DAO) that connects "local wisdom rich in nature" and
“rban professionals and capital” will realize regenerative resorts.

Projects

villa C ity of
Investors m Professional Fans

| Benefits
| Providing nature Product
Play and activities development for
To

Resorts. am_i tourcompanies can increase their brand value through nature by clearly
and Qquantitatively ‘communicating their efforts to reduce the environmental impact
of food, clothing, and shelter, and to invest in restoring nature.

'%_

Eco-labe| commitment
Products and services Branding Whe producer
(Eco-Label, Location, producer, Where: production location, Terroir
Corsurier commitment, terroir why its great) MRV: nvironmental footonmr
Process data: Why it's great
Time: period

?

: Corporate Branding TNFD Information
T B (Enterprise Footprints, (ocation
e o Bt Posiive usinesy Supply chain sustainability risks,
Natural capital Vauation)
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EARTH'S MAMMALS BY WEIGHT

[l HUMANS LIVESTOCK AND PETS [ WILD LAND MAMMALS [l WILD MARINE MAMMALS

[] = 1 million tonnes
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Based on “The Global Biomass of Wild Mammals”, Greenspoon et al.,
Proceedings of the National Academy of Sciences (PNAS), 2023

Design adapted from original by xkcd.com
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million tonnes

630

million tonnes
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Wild mammals

390
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Only 6% of the combined weight
of mammals on Earth is wild
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Nature Positive Initiative® State of Nature
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